
 

Unilever donates RM1.2 million worth of products to vulnerable 

Malaysian communities during Covid-19 crisis 
 

Kuala Lumpur, 9th April 2020 - Unilever Malaysia contributes RM1.2 million of food and 

personal hygiene products to vulnerable people during the Covid-19 pandemic. 

Beneficiaries include frontline healthcare workers, police, the elderly, the homeless, 

B40 households, under-privileged children, single mothers and refugees. 

Through this commitment, Unilever has partnered with Malaysia’s Ministry of Health, 

which will distribute more than 22,000 Lifebuoy soaps, personal care and food 

products to frontline healthcare. Distribution will begin tomorrow and will reach 36 

hospitals in all regions including Sabah and Sarawak.  

The donation was received by the YB Minister of Health of Malaysia today. He said “The 

Ministry is pleased and appreciative with the gesture of private companies like 

Unilever Malaysia that is supportive and recognizing the efforts that the Ministry has 

put in combatting this Covid-19 pandemic. It is important for us to work together in 

making sure the health and well-being of the communities are taken care of.” 

#kitamestimenang 

Unilever has also partnered with local community organisations Kembara Kitchen, 

Total Lost Food Project, as well as local community centres to provide the elderly, the 

homeless, B40 households, orphanages, the elderly, single mothers, and refugees 

with more than RM677,000 worth of Unilever’s food products that reached more 11,000 

people. 

Syazwan Rahimy, General Manager for Total Lost Food Project (TLFP), said: “TLFP is 

genuinely grateful for the contributions made by Unilever in response to the Covid-19 

crisis, which will go a long way towards helping charities and People’s Housing 

Residents under our care. Our partnership with Unilever is strong due to our shared 

values and has strengthened in these trying times.” 

William Cheah, Co-Founder of Kembara Kitchen, said: “With the Covid-19 pandemic 

being an unprecedented global disaster, much of what we face is unknown. How we 

do things and support each other with so much uncertainty around us requires an 



innovative approach. The partnership between Unilever and Kembara has so far 

reached hundreds of people around Klang Valley who are in need. This initiative helps 

lessen the burden on underprivileged communities to provide for their families.” 

This Friday, 10 April, Unilever Malaysia will distribute Walls ice creams and 9,500 masks 

to the Royal Malaysian Police Department in Klang Valley, children and elderly under 

the Welfare Department in Kuala Lumpur, homeless people taken care of by Kuala 

Lumpur Town Hall City and children under the PPR Pekan Kepong.  

 

Annemarieke de Haan, Managing Director of Unilever Malaysia-Singapore, said: 

“Unilever is an organisation with a strong sense of purpose, and we are proud to be 

working with government partners such as the Ministry of Health, NGOs and other 

likeminded organisations to support those most vulnerable and in need during this 

trying time. We also recognise the incredible efforts of healthcare workers and public 

servants to keep our communities safe and, on behalf of Unilever, we say thank you.” 
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Note to editor  

 

The value of Unilever Malaysia’s donation of soap, hygiene products and food items 

are based on the retail sales price (RSP).  
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About Unilever  

Unilever is one of the world’s leading suppliers of Beauty & Personal Care, Home Care, and Foods & 

Refreshment products with sales in over 190 countries and reaching 2.5 billion consumers a day. It has 

150,000 employees and generated sales of €52 billion in 2019. Over half of the company’s footprint is in 

developing and emerging markets. Unilever has around 400 brands found in homes all over the world, 

including Dove, Knorr, Dirt Is Good, Rexona, Hellmann’s, Lipton, Wall’s, Lux, Magnum, Axe, Sunsilk and 

Surf.  

Unilever’s Sustainable Living Plan (USLP) underpins the company’s strategy and commits to:  

• Helping more than a billion people take action to improve their health and well-being by 2020.  

• Halving the environmental impact of our products by 2030.  

• Enhancing the livelihoods of millions of people by 2020.  

The USLP creates value by driving growth and trust, eliminating costs and reducing risks. The company’s 

sustainable living brands are growing 69% faster than the rest of the business and delivered 75% of the 

company’s growth in 2018.  
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Since 2010 we have been taking action through the Unilever Sustainable Living Plan to help more than a 

billion people improve their health and well-being, halve our environmental footprint and enhance the 

livelihoods of millions of people as we grow our business. We have already made significant progress 

and continue to expand our ambition – most recently committing to ensure 100% of our plastic 

packaging is fully reusable, recyclable or compostable by 2025. While there is still more to do, we are 

proud to have been recognised in 2018 as sector leader in the Dow Jones Sustainability Index and as the 

top ranked company in the Globescan/SustainAbility Global Corporate Sustainability Leaders survey, for 

the eighth-consecutive year.  

For more information about Unilever and its brands, please visit www.unilever.com.  

For more information on the USLP: www.unilever.com/sustainable-living/ 
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