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OPPORTUNITIES IN THE MALAYSIAN ICT SECTOR

FOR DUTCH BUSINESS



ASEAN: GET TO KNOW US

*The Association of Southeast Asian Nations (ASEAN)

*5th largest economy *Internet €Conomy: (predicted)
Worth €255 billion by 2025
* 31 1argest workforce
*Digital economy: 7% of GDP
* 70% Population online Estimated tobe €325 billion by 2025.
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MALAYSIA: OVERVIEW

* Strategically located
* Aspires to be the Heart of Digital ASEAN
* Robust infrastructure, connectivity, and economic stability

*83% Malaysians: Digital consumers

* 23% Digital investments

come from Europe “Malaysia is a great

starting place in Southeast Asia”

*> €100 million available:
ICT sector training & developments
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*1st INSEAD Global Talent Competitiveness Index 2020
(Malaysia’s Rank in the World for Upper Middle Income Group)

* 2nd Ease of Doing Business in ASEAN
(Malaysia’s Rank in the World Bank Doing Business 2020 Report)

* 2nd Protecting Investors
(Malaysia’s Rank in the World Bank Doing Business 2020 Report)




MALAYSIA: ICT TRENDS & DEVELOPMENTS

“Malaysia has enormous growth potential; Be bold, be brave, be
patient and you will reap the benefits.”

*144 e - payment transactions per capita (2019)

*90% of government services are online

*90.1% of households have an internet connection (2019)
*135.4% mobile cellular penetration (2019)

Location Advantage
Situated in the heart of the largest & fastes
growing economic region in the world
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Seamless Connectivity
World-class airports, roads & rail network|

Lifestyle
Excellent housing, amenities, healthcare,
medical facilities & educational institutiol
Sophisticated Infrastructure
Well designed to serve the globd
busi i : :
usiness community Business Friendly
High growth economy and
English is widely spoken

Tech To The Fore
One of the most technologically develop
countries in ASEAN region

Progressive Policies
Liberal investment policies, attractivg
tax incentives & solid IP protection

People Power
A young, educated, multilingual and
productive workforce




MALAYSIA: OPPORTUNITIES

Malaysia welcomes ICT investors with key characteristics

- Branding in core focus areas;

- Known project / budget / timeline (within 2 years) with a
senior sponsor / champion;

- Digital technology ecosystem builder for Malaysia;

- High value digital technology activities;

- Interest in establishing operations in Asia or SEA;

- Willing to collaborate in knowledge and technology
exchange with local partners;

- Technology know - how beneficial to Malaysia.

BIG DATA & Al

- Education
- Manufacturing & Logistics

- Education
-ICT
- Financial Services

MALAYSIAN ICT SUBSECTORS

Opportunities

Malaysia has plenty of
opportunities for

Dutch Businesses ; 4 E - COMMERCE

- Professional Services
- Transportation & Logistics

- Professional Services
- Data Center Market




MALAYSIA: OPPORTUNITIES

INDUSTRY AGRICULTURE
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INDUSTRY CONSTRUCTION
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OPPORTUNITIES

4 MAIN INDUSTRIES

Capture local market share via:

* Collaboration / Partnering with
local businesses

* Consulting / training providers

* Agents or distributors

INDUSTRY MANUFACTURI
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INDUSTRY SERVICES
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TOURISM

ARTS, ENTERTAINMENT &
RECREATION E
EDUCATION

INDUSTRY FINANCE AND INSURANCE
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@ HEALTHCARE

INDUSTRY INFORMATION &
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TECHNOLOGY
@ PROFESSIONAL SERVICES
\ OPPORTUNITIES

INDUSTRY TRANSPORTATION & LOGIST
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MALAYSIA: OPPORTUNITIES

Opportunities in Big Data, Al, and Cybersecurity

BIG DATA & Al

- Education
- Manufacturing & Logistics

EDUCATION ACTUR]NG&LOGIST

- Education
-ICT

- Financial Services

INFORMATION &
COMMUNICATION TECHNOLOGY




MALAYSIA: OPPORTUNITIES

Opportunities in E - Commerce and Cloud

- Professional Services
- Transportation & Logistics

PROFESSIONAL SERVICES RANSPORTATION & LOGISTICS

- Professional Services
- Data Center Market

PROFESSIONAL SERVICES ATA CENTER MARKET @




MARKET ENTRY: THE NEXT STEPS

Read Market Study
and plan your
approach

(Map potential clients,
distribution channels,
partners, incentives and
budget allocations,
necessary licenses, etc.) —J

Checklocal legalities

(Share capital, local
director, bank account,
Malaysian human
resources law, and
expatriates)

Market Entry into Malaysia

Discuss options with
local parties and
define your entry
strategy

Join the Malaysian
Dutch Business
Council (MDBC)!

MDBCg

Malaysian Dutch Business Council (i

Network partner of NL.IN.
BUSINESS
—7

=

F

‘. N
: .'-

Prepare investment
capital and cost of
setting up business
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